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Welcome to my session

Power Bl has lately gotten in place some really cool features for storytelling. This session will
focus on how to use bookmarking to guide the users thru analyzing their data;ttindlugh and
some of the custom visuals especially made for building good stories on complex data.
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A Analytics specialist in MS Data platform

1) M e ' A Avanade 3 years, Analytics TCAnalytics Experience
‘ A Big Power Bl fan and speaker

@IldaBergum / https://www.linkedin.com/in/idabergum

Ida Bergum
@IdaBergum

Graduation

A Bachelor in IT Digital Marketing . .
(NITH) First SQLSat presentation

A Msc in Digital Business Systems

UG
W
Y Started using Power Bl SQLSATURDAY A Board member MDPUG, speaker
Westerdals First speaker event A PBIUGNOR
] A Customer story at MS Data
Joined Summit in Seattle
@ MS Bus Apps
avanade Summit
2015 2016 2017 2018
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2) We have unparalleled expertise with analytics on
the Microsoft platform
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3) Why tell stories?

Brain

Likelihood for Actions

O ———————

lconic Memory Short -Term Memory Long -Term Memory
Patterns Context Emotions
Familiarity (Interest (Fears
Salience Re]evancy) Benefits)
Charts Audience/Context/Story Actionable Insights
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4) Storytelling elements in Power Bl with demo

Bookmarks

Drilltrough

Custom Tooltip

Q&A button

Scatter charplay axis andenhanced scatter chart

Timeline storyteller custom visual

o Do To Do o Io Po

Al powered
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https://pbiwebprod-docs.azurewebsites.net/en-us/documentation/powerbi-service-tutorial-enhancedscatter/

5) Demo Bookmarks

All countres BUDKMARKS

Topp 3 last 20 years r 4 Add I:Ip View
Nordics over time

Topp 3 last 5 years
All countries

Nordic countries TU'F:' 3 last 20 years
Top 3 Last 5 years
Map view

Map

Spotlight

Normal scatter

Enhanced scatter
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5.1) Demo Dirilltrough

Servings by Alcohol type

— See Records
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| 3. Upper middle income

Life expectancy at birth (years)
72.42

Healthy life expectancy (HALE) at birth (years)
65.00

Life expectancy at age 60 (years)

19.08
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5.2) Demo Custom Tooltip

Value by Country and Alcohol type

Alcohol type @ Beer servings @ Spirit servings @Wine servin...

0 500
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5.3) Demo Q & A Button

SUGGESTED QUESTIONS

Value by capitalized
country and alcohol

type

Value by alcohol type
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(1 Value by capitalized country and
alcohol type

Value by Capitalized Country and Alcohol type

Alcohol type @ Beer servings @Spirit servings @ Total litres of alcohol @Wine servings
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5.4) Scatterchar® Play axis and enhanced
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5.5) Timeline custom visual

https://msit.powerbi.com/view?r=eyJrljoiODY3Y2MOMDQtYTEYMIOOMTZmLTKkwMDYtZmYzYzI|N2Y3Nj
Q3liwidClI6ljcyZik40GImLTg2Z|EINDFhZIOSMWEFEILTIKN2NKMDEXZGIONyIsImMiOjV9
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